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' The Year in Re\lleW—Presdent S Farewell Message
By Al Kemp, Rental Owners and Managers Association of BC (ROMA BC)

Perhaps the saying, “| have some good news and
some bad news,” is the most appropriate sum-
mary of the 8" year of our Association’s exis-
tence. We had some successes; and we had
some disappointments. We are a stronger or-
ganization; yet we remain quite unknown. We
received some extraordinary funding; however
our fund raising efforts failed to produce the de-
sired results. We lost our only staff person; but
we found Tonya Moreton.

When | accepted the privilege of leading this
organization, | embarked on a business planning
approach designed to identify and clearly articu-
late the results we sought to achieve and the peo-
ple responsible for leading that achievement.

Last year’'s business plan had alarge date of
clearly defined goalsin a number of areas. Here
isashort summary of those goals and our ac-
complishments.

L obbying

The results of our meeting with Judy Sgro, Chair
of the Prime Minister’s Caucus Urban Task
Force were probably our most significant ac-
complishment, as her subsequent report con-
tained virtually all the CFAA/FCAPI recommen-
dations for tax changes that would improve the
health of our industry.

We engaged the Sussex Group and Joe Ragusa
made several contacts and put the CFAA/FCAPI
position in front of many influential politicians
and bureaucrats. Sadly, John Manley’s first
budget ignored both the CFAA/FCAPI position
and the Sgro report recommendations.

Fund Raising

We asked membersto supply lists of potential
CFAA/FCAPI donors. Each company on the list
we were able to compile was sent a solicitation
letter. We need to follow up with those organi-
zations in the coming year.

Member ship
Today the CFAA/FCAPI membership hasin-
creased by one: the Alliance of BC Manufac-

tured Home Parks
(ABCMHPO). We have
made contact with non-
member associations, particu-
larly in Ontario, and again
need to follow up next year.

Communications

We published one CFAA Bulletin and then intro-
duced The National Outlook, designed to be a
quarterly newdletter for distribution to members
of CFAA Associations.

The CFAA/FCAPI website was updated, thanks
to Tonya Moreton and Utilia Amaral of the Fair
Rental Policy Organization (FRPO).

Annual Conference

In 2002, we held a one-day AGM. 1n 2003,
Montreal hosted a stimulating and productive
conference followed by our AGM. Both events
were designed to motivate each member to con-
tribute their energies and skills to the strengthen-
ing and accomplishments of CFAA/FCARPI.

We owe special thanks to our host, Jean-Francois
Bigras of Corporation des Proprietaires Immabil-
iers du Quebec Inc. (CORPIQ), aswell asto
Lynda Pasacreta and Brenda Trineer for success-
fully recruiting our four Corporate Sponsors.

Staffing

Kellie Speakman, our Administrative Officer, re-
signed last fall. We were fortunate to have Tonya
Moreton, Executive Director of the Professional
Property Managers Association (PPMA) in Win-
nipeg, offer her highly qualified servicesto
CFAA/FCAPI. Tonya has been with us since
April and has aready proven her value.

Dues Structure

Following an analysis of alternatives, we dis-
cussed the CFAA/FCAPI due structure at our
AGM and decided to retain the current formula.

Liability Insurance
Tonya obtained quotes from two suppliersand a

(Continued on page 3)
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CMHC Agrees to P|Iot Project:

CFAA/FCAPI Takes
Stand on EnergyCon-
servation

In aletter to the Honour-
able Herb Dhaliwal, Min-
ister of Natural Re-
sources, the CFAA/
FCAPI made its concern
about being included in
the government’s consid-
eration of funding, which
will be made available to
homeowners and certain
industries towards energy
conservation projects.

The letter pointed out
that the CFAA/FCAPI
and its members house
one third of Canada’s
population and as such
should be given proper
consideration in the allo-
cation of any such fund-
ing.

A study prepared by Fair
Rental Policy Organiza-
tion (FRPO), for the On-
tario government, which
demonstrated the merits
of sub-metering in rental
properties to the reduc-
tion of energy consump-
tion, was also included
with the letter to Dhali-
wal.

An invitation for discus-
sion was extended and
the CFAA/FCAPI iscur-
rently awaiting are-
sponse.

“We had some suc-
cesses; and we had
some disappoint-
ments.”

- Al Kemp, Outgoing
President

In a communiqué with Al Kemp, Francois Blouin
of Canada Mortgage & Housing Corporation
(CMHC) confirmed that his organization will be
undertaking a pilot survey this October. The pilot
will collect new information on the total number
of units available for rent at the same time that
CMHC collects vacancy and rent information.
Thiswill ensure that vacancy and availability re-
sults are comparable.

CMHC's existing survey process collects infor-
mation as at the day of interview, which can take
place any day during the first two weeks of Octo-
ber. The pilot will also assess the feasibility of
collecting availability information as at October
1, 2003 so that CMHC can assess how much
avai Iablllty changm duri ng the survey period.

Vacancy vs. Avatlabl lity

The pilot will be completed in the major centres
of Vancouver, Cagary, London , Toronto and
Halifax. The results from these centres will
guide CMHC in assessing the feasihility of the
approach and identify the best way to implement
the survey in other aress.

CFAA/FCAPI is please that CMHC hastaken its
recommendations-made at the AGM in Mont-
real-to heart and in an effort to assist CMHC, we
encourage all member associations to publicize
and promote the importance of survey participa-
tion to their membersin the pilot centres. This
is very important to the success of the pilot and
its subsequent implementation in all cities across
Canada.

Lynda Pasacreta H eads Up CRTC TeI ecom I ssue |

The telecom issue is very similar to the cable
issue, where the Canadian Radion & Telecom-
munications Corporation’s (CRTC) intent was to
allow access to any and all cable providersin
rental properties, regardless of the wishes of the
building owner. If the CRTC had succeeded in
its endeavours, owners would not have had the
right to refuse the access nor strike up any exclu-
sivedeals. Asit worked out on the cable side,
owners can refuse access but cannot strike up
any exclusive deals for access or serviceto their
building(s).

On the telecom side, the CRTC has stated that
owners must allow any telecom service provider
that wants to prowde service, into thetr bmldmg

and further that owners cannot collect any addi-
tiona facility funds other than what it will cost
them to have said access. Owners can do market-
ing deals, but no exclusive deals.

The CRTC has stepped into the private property
rights issues of owners again and athough they
are claiming they have jurisdiction, the CFAA/
FCAPI will endeavour to have the rights of rental
property owners protected.

For further information on this initiative or to of-
fer your assistance, please contact Lynda Pasa-
creta, BC Apartment Owners and Managers As-
sociation (BCAOMA) at 604.731.1868 or |pasa-
creta@shawcable.com

PPMA AppOIntS NGVV CFAA Rep Tenancmﬁ Act of Manltoba, and the creatl

Quality Management Ltd. is an owner / operated
property management organization. The company
has grown to include over 1500 suitesin 4 com-
plexes. Their most current acquisition being Cha-
teau 100, a 253 suite complex in November of
2001. Chateau 100, a Winnipeg landmark, was a
complete renovation and upgrading of the exist-
ing structure, and was completed in June of 2003.
This was one of the largest rehabilitation projects
in Winnipeg ever undertaken under the rehabilita-
tion / lifting of rent controls section of the Resi-
dential Tenancies Act.

Quality Management, under the direction of
Shaun Parsons, Regional Director, has devel oped
as aleader in providing quality residential accom-
modations with exceptional customer service.
Shaun currently sits on the board of directors as
Vice-president of the Professional Property Man-
agers Association (PPMA).

Rent controls, working within the Residential

of guidelines that are fair to both our clientele
and our ownership, provides challenges and the
development of new ways of sustaining the vi-
ability of market and revenue. An example isthe
installation of computerized energy management
systems that have significantly reduced energy
consumption for al of Quality Management’s
buildings.

As amember of the PPMA, Quality Manage-
ment Ltd. has been part of the creation of the
apartment block recycling program, performs
research on the effects of rent controls for ten-
ants and ownership, and the continuing educa-
tion of staff and the public.

Y ou can contact Shaun at:

Plaza Level- 72 Donald Street
Winnipeg MB R3C 1P7

Phone: 204-452-0110

Fax: 204-452-0258

E-mail: qualitymanagement@mts.net



LPMA AppOI nts NGVV CFAA Rep the Board of Directors for Children's Aid and

Mary Lou Greenwood is the Manager of Major
Accounts for Rogers Cable TV in the Southwest
Ontario market. Her clients are the owners and
property managers for all the multiple dwelling
units in the area and her portfolio includes over
3,000 buildings consisting of 165,704 suites. She
isalso aMDU building owner and understands
the challenges of her clients managing resident
issues.

Mary Lou is serving her first term on the board of
the London Property Management Association
(LPMA) and representing small building owners.
This hasresulted in the responsibility of being
the LPMA delegate for the CFAA/FCAPI.

She has her CIM and Professional Manager's des-
ignation from the Richard Ivey Business School -
Un|versrty of Western Ontano Mary Lou ison

Far ewell Cont’ d

decision was made to secure D& O insurance for
the CFAA/FCAPI through Dowling Insurance
Brokers Inc. in Winnipeg.

| thank those who pursued our goals for our suc-
cesses over the past year. | accept responsibility
for our disappointments, but in doing so, chal-
lenge each CFAA-FCAPI member, with the sup-
port of their local associations, to commit the
time, energy and skills essential to moving our

CAA Rental Survey Results error BC and Ontarlo S—
Vacancy Findings Double CMHC Rate

does volunteer work for that association working
directly with the children. Her ambition isto
make a difference in the life a child who doesn't
have the opportunities so many of our children
have.

She enjoys playing squash and golf. The recent
CFAA/FCAPI conference was a great opportu-
nity to meet new people and more potential golf
partners. Mary Lou looks forward to learning
more about the association and assisting in some
of the challenges and opportunities ahead.

Y ou can contact Mary Lou at:

Mary Lou Greenwood

Manager Major Accounts

Business 519-660-7520 Fax 519-672-0199
Cell 519-852-1876

e-mall mgreenwo@ru rogerscom

organization forward in 2003/2004

Vince Brescia of the Fair Rental Policy Organi-
zation (FRPO) is the new President of CFAA/
FCAPI for 2003-2004. Along with David
Mcllveen of the Calgary Apartment Association
(CAA) as Vice President and Lynda Pasacreta of
BC Apartment Owners and Managers Associa-
tion (BCAOMA) as Secretary/Treasurer, Vince
will lead the CFAA/FCAPI towards further ac-
complishing its goa of representing our indus-

try svoice at the national level

In July, a sub-committee of
the Editorial Committee of
the Calgary Apartment As-
sociation (CAA) undertook
avacancy rate survey.
Their survey covered pri-
marily CAA membership,
with over 75 respondents
taking part.

The methodology of the sur-
vey was as follows: suites
were counted only if physi-
cally vacant on July 3. Geo-
graphic areas were split into
Downtown, Inner City
South, Inner City North,
Suburban NE, Suburban
NW, and Suburban SE/SW
combined.

Overadl, approximately

14,000 suites were surveyed,

about one-third of the exist-

ing purpose-built, private rental
stock - coverage certainly ade-
guate to be statistically accurate.
The CAA survey found an over-
all vacancy rate of 5.9%, equiva-
lent to 817 vacant units - about
50% of which were two bed-
rooms, 40% were one bedrooms
and the balance split between
bachelor units and three bed-
rooms.

Geographically, vacancies were
highest downtown (8%), and in
the suburbs (6% - 7%), while
Inner City neighborhoods to the
north and south of the downtown
core had the lowest rates - be-
tween 1% and 3%. The survey
also included privately owned
condominiums, primarily in the
downtown and inner-city areas,
which were rented by the owners
(9%) and almost 1,000 single

family rental homes throughout
the city of Calgary (4%).

The CAA survey results echoed
the findings of ajoint rental sur-
vey undertaken by select markets
in BC and Ontario on May 6,
2003, and whose results where
shared with Francois Blouin of
CMHC at the July AGM & Con-
ference held in Montreal.

Statistically accurate vacancy and
availability information remains a
priority for not only individua
member associations across Can-
ada, but it isone of the mgjor is-
sues the CFAA would like to see
addressed by CMHC over the
next year.

For more information about the CAA
survey, please contact Gerry Baxter,
Executive Director at 265-6055 or via
email at gerry.baxter @shaw.ca.
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AGM & Conference

Feedback...

“ After comparing it to
the AGM in Halifax and
listening to the com-
ments of othersit be-
came very apparent to
me that the venue is EX-
TREMELY important
and there are three key
points: 1. Accommoda-
tion size, style and
amenities, 2. Food dur-
ing the AGM, and 3.
Location within the city.
Both Montreal and Hali-
fax scored high points.”

- David Mcllveen

“The conference was
very informative for me
and | enjoyed...the
presentations. All...
presentations were
timely and relevant.”

-Mary Lou Greenwood

“Thiswas the first con-
ference where all mem-
ber associations at-
tended. We had a posi-
tive and diverse confer-
ence in terms of the sub-
ject matter. Itisalot of
work to organize a con-
ference...l think it was
worth it, especialy for
the first time attendees
who got a sense of what
CFAA/FCAPI is about
and the various areas we
are working on.”

- Al Kemp

For advertising op-
portunitiesin this
publication, please
contact the CFAA/
FCAPI office at 204-
444-4832 or viae-
mail at cfaa@mts.net



CFAA Sponsors

Coinamatic:

Coinamatic is Canada's largest supplier of
coin and smart card laundry systemsto
public housing authorities, property man-
agement companies and multi-residential
building owners from coast to coast.

Coinamatic has built areputation for de-
livering reliable, world-class service and
equipment for over half acentury. Their
SmartCity® card system can make build-
ings safer and more convenient for resi-
dents, while increasing building revenues
and simplifying operations.

Their exclusive "token technology" can
help subsidized environments control util-
ity abuse and improve laundry machine
availahility by allowing residents to load
their monthly laundry allowances onto
their laundry smart card.

Coinamatic's ParkSmart division resolves
parking problems and creates business
opportunities by providing parking man-
agement solutions to multi-family prop-
erty owners.

For more information about Coinmatic
and its offerings, please contact:
Allison McLean

Marketing Coordinator

PH: 905.795.1946 or 1.800.361.2646
FX: 905.795.9622

E-mail: amclean@coinamatic.com
Web: www.coinamatic.com

ICl Paints

Who isICI? ICI Group, with operations
in 55 countries and 45,000 employees
worldwide, is one of the world's largest
producers of specialty products and coat-
ings.

Who are ICI Paints?

ICl Paints Worldwide

ICl Paints are aleading international
decorative paint manufacturer with one of
the widest geographical reaches of any
paint business. In over 100 countries, our
markets include contractor, consumer,
architectural, maintenance and construc-
tion. Around the world, 50 million house-
holds use ICI Paints each year.

APARTMENT ASSOCIATIONS

FEDERATION CANADIENNE DES
ASSOCIATIONS DE PROPRIETAIRES

IMMOBILIERS

ICl Paints operates 55 manufacturing sites
in 25 countries and employs 16,000 peo-
ple. Annually, we make nearly 300 mil-
lion gallons of paint, that's enough paint
to decorate every house in the cities of
Los Angeles, London and Beijing com-
bined.

ICl Paints is the only company with an
international (Master Palette®) colour
system enabling colours to be communi-
cated around the world.

ICl Paints North America

- Core Markets: Decorative paints
products serve four main customer
segments: large professional, small
contractor, industrial maintenance
and the Do-It-Y ourselfer (DIY).

- 11 plantsin US, Canada, and Puerto
Rico.

- Producer of architectural paints,
stains, industrial coatings, waterborne
can coatings, caulks and adhesives.

- Leader in no-VOC waterborne paints.

ICl Paints - Canada

- InCanada, ICI Paints operates as:
Glidden Paints, Color Y our World,
ICl Paints, Devoe Industrial Coat-
ings, CIL Paints and Metro Wallcov-
erings

- Manufacturer of ICI Dulux, Glidden,
Color Your World and Devoe Coat-
ings brands

- 2 Canadian manufacturing facilities -
Toronto, Ontario and Vancouver,
British Columbia

Over 200 store locations coast to coast
trading under the Glidden, Color Y our
World and ICI Paints names. For more
information about ICl Paints and its offer-
ings, please contact:

Dane Lawrence

Manager, National Accounts

PH: 905.738.7482

FX: 905.738.9723

E-mail: dane_lawrence@ici.com

Web: www.ici.com

Natural Resour ces Canada
Natural Resources Canada's Office of En-
ergy Efficiency administers and promotes

L Pl
the international ENERGY STAR symbol

for awide range of energy-using products
sold in Canada.

The symbol is a ssimple way for consumers
to identify products that are among the
most energy-efficient on the market. Only
manufacturers and retailers whose products
meet the ENERGY STAR criteria can label
their products with this symbol.

Products include kitchen and laundry ap-
pliances, office equipment, compact fluo-
rescent lights, among many others.

For more information on how ENERGY
STAR can help you reduce your operating
costs, please contact:

Kathy Deeg

Account Manager - Commercia Sector
PH: (613) 947-5001

E-mail: kdeeg@nrcan.gc.ca

Web: www.energystar.gc.ca

Rogers Group of Companies

Rogers was a proud sponsor of the CFAA
AGM in Montreal. The Rogers Group of
Companiesis Canada s premier provider
of communications, information and enter-
tainment. A long history of innovation and
commitment to delivering value to custom-
ers has made us aleader in our field.

From coast-to-coast Canadians keep in
touch through Rogers AT& T Wireless, get
great entertainment from Rogers Cable,
read Canadian magazines like Maclean’s
or Chatelaine and enjoy radio broadcasts
from Rogers Media, rent movies from
Rogers Video and watch Toronto Blue
Jays baseball.

As technology continues to evolve, we lev-
erage the strengths of our companies to
bring you more options and smart, compre-
hensive business solutions.

For more information about Rogers and its
offerings, please contact:

Heather Brady

PH:416.446.7139

FX:416.446.7416

E-mail: lisa.brokken@rci.rogers.com
Web: www.rogers.com

Box 39, Grp 8, RR 2
Dugald, MB
ROE 0KO

PH/FX: 204-444-4832
E-mail: cfaa@mts.net
Web: www.cfaa-fcapi.org



